Culture Pop




The rise of
maximalism

You might have noticed a new aesthetic creeping in and
dominating your social feeds over the last few months.

Never-ending shades of neutrals
and perfectly organised pantries
have given way to maximalism,
clutter-core and dopamine
dressing.

Where minimalism was about
simplicity and function - the new
aesthetic is about abundance,
joy, creativity and unapologetic
kookiness.
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Cultural
artefacts

Queen of clean Marie Kondo says she
. has ‘kind of given up’ on tidying at home
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1. The tailings of
minimalism
NIMALISM

M

A DOCUMENTARY ABOUT THE IMPORTANT THINGS

Minimalism was born as a subserve
counter trend to mass consumerism - a
way of living designed to free us of from
the mental and financial burden of ‘stuff’
- and importantly, reduce our climate

impact.

But as minimalism moved mainstream, this original ethos

was lost. We started collecting more things - vital
accessories to our minimalist aspirations.

The result was a sea-of-sameness and an explosion of
consumerism - the very thing it was meant to save us from.



2. Embracing the
chaos

During the pandemic years we retreated from the chaos
of outside world by seeking to establish order and
control in our personal environments.

But in our pursuit for control and
order - did we also strip out the
joy and humanness?

In an uncertain world where
anything can and does happen -
we’ve realised our search for
control is futile and are now
seeking to create optimism, joy
and escapism.




3. A celebration of self-
identity and values.

NOW: dressing for

We're living in the era of the
individual — where there’s never
been more permission or social
cachet in being your authentic self.
Maximalism provides an outlet for
expressing personal identity,
interests, creativity and values.
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Somewhat counterintuitively-
maximalist proponents are generally
anti-consumerism and sustainability
driven — with vintage shopping and

supporting grassroots designers
‘Always always dress for you
core tenets of the movement. and omyyou#’ _ SaraCampz
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Thought-starters

for brands seeking to
embrace maximalism

It’s time to unleash the design team:
Walk away from a restrained colour pallet and let your

brand’s personality come the fore with playful, bold
and joyfully over-the-top designs.

Embrace mess, reject perfection:
We've realised that the pursuit of perfection is unrealistic

and bland. Mess and chaos are core components of the
human experience and where interest and curiosity live.

The new sustainability is colorful:
As we recognize the failings of minimalism, the codes

of sustainability are evolving — from soft naturals to
mis-matched eclecticism.







